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Welcome to the MiZa
Open Call Toolkit.

This guide has been created to help you prepare
for the application process to lease a space at
MiZa. It explains what information and materials
you’ll need to submit, how applications are
reviewed, and what to expect at each stage.

Through our open call, we invite businesses of all sizes,
makers, entrepreneurs, and creative concepts to join
our neighbourhood. Instead of closed invitations, we
use a transparent application platform where you can
submit your request by answering guided questions

about yourself, your business, and your vision.
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The Application Form

1) Contact Information

We’'ll ask for your name and details
as the main point of contact.

You can also add one more contact
person.

4) Business Activities

We’'ll ask about what you'll actually
do at MiZa: retail, studio, F&B, office,
or other uses. You'll also tell us
about your industry and where you
mainly operate today.

7) Community

MiZa is a community experiment.
We’ll ask how you plan to contribute
to the neighbourhood, and how you
imagine engaging with other
tenants.

2) About the Business

When was your business
established?

What is your vision, your values, &
what makes you unique?

How are you funded, and how do you
plan to sustain your business?

When would you be ready to move in
and operate?

You'll also be asked to upload your
business plan here.

5) People

Who's behind the business? We want
to know about the founders,
leadership team, and the people who
will be present day-to-day.

8) Digital Presence

Share your website, social media, or
any online links that help us get a
better sense of you.

3) Licensing Structure

We’ll ask about your current or
intended trade license. You don‘t
need to have one at the time of
applying, but a valid license is
required before signing a lease and
moving into MiZa.

6) Space

Tell us about your space
requirements. How much space do
you need? Do you prefer shell &
core or fitted? What kinds of
activities will happen inside?

You can attach simple sketches,
moodboards, or references, this
doesn’t need to be a polished
design.

9) Attachments

To complete your application, you’ll

need to upload:

- A business plan

- Mood-boards, sketches, or
visuals that show how you’ll use
the space.



Business Plan
Requirements

What Makes a Strong Business
Plan to apply for a space at
MiZa?

All applicants to MiZa are asked to submit a
business plan. These come in many forms,
and we welcome that. The strongest ones
share a few core qualities: they are clear,
grounded, and future oriented.

We're looking for clarity of thought and
intent. Your business plan helps us
understand not just where you are, but
where you're going, and how MiZa can
support that journey.

Business Overview

We want to understand what you do, in
simple terms. Why does your business
matter to your customers and what makes
you different from other businesses?

Key questions:
What's the product or service?
Who is your audience?
Are you solving a problem or meeting a
clear demand?
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Stage & Readiness

Slasiwdlg dill

We want to understand how far along you
are in your journey, whether you are ready
to take space immediately or still in an R&D
phase, and if you have a clear sense of
where you are and what comes next.

Key questions:

- Are you pre-launch, recently launched,
or already established?

- What's your ideal timeline for moving in?

- Have you tested or piloted your idea?
Through pop-ups, or proof-of-concept?

- Do you have an understanding of what
leasing and fit-out requires?

- Areyouready to lease a space and begin
operations?

Funding & Financial Runway @
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We want to understand your current
funding situation, including how long it will
sustain operations and whether you are
raising additional funds or fully self-funded.

Key questions:

- What are your current sources of
funding (self-funded, grants,
investment, revenue)?

- Have you planned for rent and setup
costs?
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Revenue Model
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We want to understand how your business
intends to generate income and whether
you are, or are on track to become,
commercially sustainable.

Key questions:

- What is your revenue model? Is it B2B,
B2C, subscriptions, one-off sales,
licensing, etc.?

- Do you have any existing clients or
paying confirmed
interest?

customers  or
- Ifyouareina pre-revenue phase, what's

your path to becoming financially
stable?

Team
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We want to understand the leadership
behind the business, how the team
supports its vision, and the approach to
growth or partnerships.

Key questions:

- How many people are involved?

- What are their roles/backgrounds?

- Are there any clear gaps or support
needs?

- What experience or capabilities do they
bring?

- If solo, how do you plan to grow,
collaborate, or scale responsibly?
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Marketing & Growth Plan
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We want to understand how people find
your business, the channels driving your
growth, and how you plan to build visibility,
your brand, and community engagement.

Key questions:

- What are your primary channels? (social
media, events, referrals, partnerships,
retail presence, etc.)

- How do you plan to build brand
recognition, grow your community, or
scale thoughtfully?

Space Needs & Potentials
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We want to understand your brand and
vision for the space, and how prepared you
are to execute it in terms of design, fit-out,
and operations.

Key questions:

- Do you have a clear brand identity and
concept that can translate into a space?

- Do you know what you want the space to
feel like — and how it aligns with your
business?

- Are you aware of what's involved in
fitting out a unit (budget, timeline,
permissions, contractors)?

- How are you planning to run this space
— utilities, staffing, daily upkeep, etc.?

- e. Do you have (or are you actively
securing) the funds needed to set up
and operate?
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Why MiZa?
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We want to understand why you are
applying to MiZa, how being here supports
your growth, and the ways your work could
contribute to the wider neighbourhood

Key questions:

- Why do you want to be part of MiZa?

- How does this place support your
growth?

- How might your work contribute to the
wider MiZa environment?

Future Vision
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We want to understand where you aim to be
in the next 5-2 years and how you plan to
get there.

Key questions:

- What does success look like in the next
few years?

- What capabilities or resources will you
need to get there?

- How do you plan to evolve your offering
— and how could MiZa support that
growth?
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EVALUATION
CRITERIA

THE FOUNDER AND ETHOS

A CLEAR SENSE OF PURPOSE,
MATURITY, AND LEADERSHIP
POTENTIAL

TRACK RECORD
AND EXPERIENCE
DEMONSTRATED ABILITY TO

BUILD, DELIVER, AND
FOLLOW THROUGH.

ORIGINAL MATERIAL OR
INTELLECTUAL PROPERTY

DISTINCTIVE, FORWARD-LOOKING
IDEAS OR PRODUCTS WITH
CREATIVE DEPTH.

THE BUSINESS PLAN

A WELL-STRUCTURED PLAN WITH
CLEAR OFFERING, AUDIENCE, AND
GROWTH PATH.

OPERATIONAL READINESS

PREPARED TO LAUNCH, WITH
CLARITY ON LOGISTICS,
LICENSING, SPACE NEEDS AND
MANPOWER.

COMMITMENT TO ABU DHABI
AND THE URE

DEEP LOCAL ROOTS OR MEANINGFUL
ENGAGEMENT .

SECTORS / SECTOR FIT
ALIGNED WITH ECOSYSTEM VALUE.

NEIGHBOURLY CONTRIBUTION

A WELL-STRUCTURED PLAN WITH
CLEARR OFFERING, AUDIENCE, AND
GROWTH PATH.
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